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NAWBO Marks 25th
Anniversary of the Passage of
the Women’s Business
Ownership Act of 1988
Washington, D.C. - October 25th marked the 25th
anniversary of the signing of the Women’s Business
Ownership Act of 1988 in the United States. The legislation, designated as H.R. 5050 – for the equality it
set out to establish – was signed into law by
President Ronald Reagan.
NAWBO Buffalo Niagara shares
a close connection with this
groundbreaking legislation: former Congressman John LaFalce
was Chairman of the House
Small Business Committee and
was instrumental in the passage
of the bill.
“This landmark piece of legislation ushered in a transformation in
women’s enterprise development by addressing key barriers that had been impeding
entrepreneurism and business growth by women,”
said Billie Dragoo, Chair and Interim CEO of the
National Association of Women Business Owners
(NAWBO), an organization that was instrumental in
the legislation’s passage. “As a result of this legislation, women entrepreneurs were provided with long
overdue access to capital, education and technical
assistance offered in a woman’s voice, access to federal policymaking circles, and the undercounting of
the number and economic contributions of womenowned businesses were finally addressed.”
The four tenets of the Act included: 1) extending
the Equal Credit Opportunity Act to include business
credit, 2) launching a “demonstration project” that resulted in the establishment of women’s business centers across the country, 3) establishing the National
Women’s Business Council, and 4) directing the Census Bureau to include all women-owned firms in its
quinquennial business census.
“As important as all of the elements of the Act
have been to women’s enterprise development, I’d argue that providing compelling and myth-busting data

november 2013

and statistics have done more than capital, counseling and community to propel the growth of womenowned businesses forward. Indeed, it has proven to
be the fuel that has opened eyes, changed hearts and
minds, and allowed us to measure progress
and point out continued gaps,” stated Julie Weeks, President and CEO of Womenable, who has conducted much of
the groundbreaking research on
women’s entrepreneurship that
has been undertaken since the
passage of the Women’s Business
Ownership Act.
The National Women’s Business Council (NWBC), a bipartisan
advisory body created by H.R. 5050,
has as its mission to provide advice and
counsel on women entrepreneurial needs
to the Congress, the Administrator of the Small
Business Administration and the President of the
United States.
“Women business owners today are often
shocked to hear about the challenges that their predecessors faced only 25 years ago,” according to Virginia Littlejohn, CEO of Quantum Leaps, Inc., one of
the NAWBO leadership team who helped the House
Small Business Committee organize the hearings. “In
an era when many states required a male to co-sign
a business loan, one witness who was divorced and
didn’t have a husband or father who could be a cosigner had to ask her 17-year-old son to co-sign for
her – when he couldn’t even vote.”
“Women are leading the economic recovery in this
country by starting more businesses and growing
them faster. If we can spur every woman business
owner to add just one employee to her company, we
will add millions of new jobs and give this economy
the jolt of growth it needs,” said Monica Smiley, publisher and CEO of Enterprising Women, a magazine
that reaches one million women entrepreneurs in
185 countries around the globe.

The NATIONAL ASSOCIATION OF WOMEN BUSINESS OWNERS, NAWBO, and the Interlocking Dollars Symbol are registered trademarks of NAWBO. © NAWBO 2012 All Rights Reserved.
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2013/2014 program
Program is subject to change

Location

Windows on the Green
Time
Westwood Country Club		
772 North Forest • Williamsville NY 14221		

Cost		
$30 member • $ 40 guest

RSVP

5:30 p.m. Networking
6:00 p.m. Dinner
Cancellation 48 hrs in advance.

make your dinner reservation online at: www.nawbowny.org
Include your full name, telephone number, dinner choice (guests include name of NAWBO member who invited you). Mail prepayment (check payable to NAWBO) to: NAWBO, P.O. Box 1165, Orchard Park NY 14127.
We now accept paypal: log onto our website and follow prompts for payment.
Questions? Contact our chapter administrator, Jeanne Hellert, at 238-2461 or nawbowny@gmail.com.
Please RSVP by 3:00 p.m. on the Friday the week before the Wednesday night meeting

november 13, 2013

Build Your Business Through
Innovation . . . Or Not?

Larry Mietus, founder of Speaking of Strategy will offer a dynamic must-attend presentation for all entrepreneurs. Business owners and operators often think that the only ways to
build a business are to sell more, acquire another business or merge. What role does innovation play in building your business? The barriers to and benefits of innovation will be discussed in this interactive session!

thursday, november 14, 2013

Breakfast Bunch

November’s Breakfast Brief will be hosted by Nicole Fiorella at Catalyst Fitness in Williamsville. Time: 8:00 – 8:30
a.m. Networking • 8:30 – 9:00 a.m. Presentation from Nicole Fiorella and the Catalyst Fitness staff. Location:
Catalyst Fitness Williamsville (corner of Union at Wehrle), 770 Wehrle Dr, Williamsville, NY 14221
RSVP: TODAY to Nicole Fiorella at nicole@fiorellasearchgroup.com
Catalyst will offer members of NAWBO an annual membership at savings of 32% ($140) off the regular membership rates which will include:
• Usage of all of our Fitness facilities in Buffalo (Total of 4 – See website, www.CatalystFitnessBuffalo.com)
• Access to ALL of Catalyst Fitness Group Exercise classes
• Complimentary Consultation with Certified Fitness Coaches
• Hands on Fitness Assessment to help guide getting started
• Introduction to the Catalyst Fitness Shake Bar

nawbo
buffalo
niagara
NAWBO Buffalo Niagara
is the premier organization
for women business
owners who aspire to
accomplish growth,
education, and
connections.

nawbo
The National Association
of Women Business
Owners propels women
entrepreneurs into
economic, social,
and political spheres of
power worldwide by:
• Strengthening
the wealth creating
capacity of our members
and promoting economic
development within
the entrepreneurial
community
• Creating innovative and
effective changes in the

Catalyst Fitness is looking for a minimum participation of 30 NAWBO members in order for this program to be
considered a “corporate rate.” This Breakfast Brief will kick off “Enrollment Week” to ensure the convenience of
getting all our members started.

business culture

Would you like to host one of our monthly Breakfast Briefs? NAWBO Buffalo Niagara will be offering monthly morning meetings entitled Breakfast Briefs. This group will gather the third (or fourth) Thursday morning each month as a networking platform, a
learning venue, and an opportunity to share business experience. a chapter member will “host” the monthly meeting by committing
to a particular month. The host member is allotted a 30 minute window to speak about their business and to deliver information that
is useful to other women business owners. We’ve set up a 30 minute window for network too! Location will be the Pancake House,
5479 Main Street in Williamsville (members pay for their own breakfast) or at the business location of the “hosting” member where
host will supply a continental breakfast. If you are interested in hosting a Breakfast Brief, please contact committee chair Nicole
Fiorella at nicole@fiorellasearchgroup.com.

alliances, coalitions, and

• Building strategic
affiliations
• Transforming
public policy and
influencing

Please note: meeting date change!!

opinion makers

thursday, december 12, 2013

Holiday Networking Get-Together
Please bring a guest to our networking meeting!. Mari McNeil will be singing jazz favorites from The Great American
Songbook – the songs of Ella Fitzgerald, Tony Bennett and Frank Sinatra, plus a few you might not know.

2

woman i n k

www.nawbo.org

unlock
your
company’s
potential
At KeyBank, our business bankers tailor
unique financing strategies to help you
take your business wherever you want it
to go.
We help you get the funds to buy a new
building or renovate existing space, pay
for new equipment or upgrade
technology. We also help protect
against fraud, manage your cash flow
and make sure your payroll is always
accurate.
Whatever you need, we offer the kind of
straightforward advice to help take care
of all the things that matter most.

go to key.com/business
call Elizabeth Kraus at
call 847-7775

Key.com is a registered service mark of KeyCorp
©2011 KeyCorp. KeyBank is Member FDIC. CS10985 617493684
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president’s message
silver member chapter partners
Alliance Advisory Group
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Barbara Oliver & Co. Inc.
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Patricia Gillen • 855-1111
Healthcare Solutions WNY, LLC
Sharada Varanasi • 206-1504
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Joyce DeLong • 634-5966
Lisa Hunter Jewelry
Barbara Maira • 634-5353
Lougen, Valenti, Bookbinder & Weintraub, LLP
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Katharine Smith • 839-3696
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Articles
Email submissions: whiterabbitdesign@roadrunner.com

All contributed articles must be original work; all previously published works must be accompanied by the publisher’s authorization to reprint. WOMANink reserves the right to edit contributed articles for clarity and length, and reserves the right to refuse to publish any contributed article.
The articles contained in WOMANink express the views of the individual authors and do not
necessarily represent the views of NAWBO, or the NAWBO Buffalo Niagara Chapter. WOMANink
is distributed for information purposes only, with the understanding that neither NAWBO, the
NAWBO Buffalo Niagara Chapter, nor the individual authors is offering legal, tax or financial advice.
WOMANink is a monthly information service for the NAWBO Buffalo Niagara Chapter’s
members and other women business owners. Published 10 times per year (no issues published in July and August). Circulation: September and February issues approximately 750;
and remaining months, approximately 140. Payment must accompany all advertisement
requests. WOMANink reserves the right to refuse to publish any advertisement.
© NAWBO Buffalo Niagara

November kicks off the holiday season for everyone.
And so many holidays! Veteran’s Day (in Canada,
Remembrance Day), Islamic New Year, Thanksgiving,
Hanukkah, people of all kinds from all over the world
have a holiday this month.
There’s a country music song with the phrase “It
takes all kinds of kinds.” The same is true of NAWBO
Buffalo Niagara. We are all different yet we must all
work together for the betterment of our chapter.
Someone told me recently she was looking at our membership directory
and noticed that she didn’t know many of the names and that she had
missed many of our regulars... I know this can happen for many reasons.
A certain amount of attrition is expected in any organization: The trick
is to balance attrition with growth, coming out on the growth side of the
equation. People don’t really leave because of dues or a dinner fee. They
leave because they aren’t “invested” in an organization. This is something
I think we can improve on; create stronger engagement of our members.
Here are my thoughts:
Are we fulfilling our chapter’s mission? NAWBO Buffalo Niagara is the
premier organization for women business owners who aspire to accomplish
growth, education, and connections.
Are we a social group or a networking group or an education group? If
we’re about education, I think our programs are too short to be meaningful.
Where are we going? What’s our direction? What’s our plan for the future?
Are we helping women business owners? Are we mentoring other business
owners? Are we minimizing others that we don’t deem worthy?
It’s always more inviting to guests when our members greet and welcome
them when they come to a meeting. More than just a nod and a smile, it
creates an atmosphere of inclusion when members sit and talk with guests.
How many of us sit with the same people at every meeting? Maybe
to do business or just catch up, but you never know what can happen
when you sit at a table with a stranger! Mutual friends, connections, even
business can ensue... Ask a new person to sit on your committee; people
tend to stay where they feel engaged. And we need to reach out to more
professional organizations or college entrepreneurial programs and create
coalitions that will benefit all of us.
If you are a new member, ask to be included in a committee – any
committee! A new member just asked to work on public policy. In fact, two
people are doing that now. Hooray! If you see someone new, ask them to
join you at dinner. Introduce them to those you know at the table.
Please start giving some thought to my questions above. What does
the NAWBO Buffalo Niagara Chapter mean to you? Where do you see it
going? Are you mentoring someone? Let me know your ideas. We can
become too entrenched in old ways – we need to define who we are so we
know where we are going in the future. In the meantime, Happy Holidays.
Marilyn Coté-Miller
208-9548 or artfulthreadsembroidery@gmail.com

Check us out online:
www.nawbowny.org
www.facebook.com/NAWBOWNY
twitter.com/nawbowny
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#1 SBA Lender In Western
New York Sixteen Years
In A Row.
#6 SBA Lender Nationally.

While other banks
wait and see,
M&T lends.

Now more than ever, small businesses need the support of banks to succeed – to remain viable in today’s economy and to create jobs for
families. And that’s why M&T Bank is out there continuing to make loans. In fact, we made 36% more SBA loans this year than last –
making us the sixth largest SBA lender in the country. These rankings1 confirm our unwavering commitment to the small businesses
in all our communities. See what our strength, experience and full range of business banking services can do for you. Stop by any M&T
Bank branch, call 716-839-8720, or visit us at mtb.com/SBAlender.

H

According to statistics released by the U.S. Small Business Administration (SBA) for total approved loans through the SBA’s 7(a) lending program during the federal fiscal year ending
9/30/2010. ©2011 M&T Bank. Member FDIC.
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your finances

Six Burning Investment Questions,
Answered*
Financial Planning Association® (FPA®) of Western New York

* Think of the answers to these questions as a prerequisite to, not a substitute for, seeking advice from a financial planner.
Choices. Investors today have so many options for where to put their
money, selecting the right ones — as in, those that best match their
financial goals, life stage, monetary philosophy and tolerance for risk
— can be daunting, even downright confusing.
Making sense of the many options starts by enlisting the services
of a CERTIFIED FINANCIAL PLANNER™. A CFP® is trained specifically to help you make the right investment choices based on a bigpicture analysis of your current circumstances and priorities as well as
your situation going forward. To find one in your area, visit the Financial
Planning Association’s national database of personal finance experts
at www.FPAnet.org/PlannerSearch/PlannerSearch.aspx
With your hard-earned money at stake, here are some of the key
choices you are likely to face, to help you sort through the options and
to prep you for that must-have discussion with a financial planner:
1. Should I prioritize investing over paying down debt? Given

www.nawbo.org

how fast debt — from credit card balances, school loans and the like
— can compound, Keith Newcomb, CFP®, at Full Life Financial LLC in
Nashville, Tenn., said paying down debt in many cases should take
precedent over investing the money instead. People with minimal debt
can do both at once.
2. Should I invest my discretionary income toward retirement
or spend it now on stuff I want? Members of Generations X and Y,
according to some estimates, will need to save upwards of $2 million
to live comfortably throughout retirement. Bottom line: The earlier a
person starts investing for retirement, the better off they will be financially during retirement, even if it’s investing only a small amount to
start. So if you have discretionary income after your expenses are
covered and your short-term money goals (paying off a credit card,
saving for a car or a home, etc.) are addressed, invest it in a retirement
vehicle now and save that 72-inch TV purchase for later.
Continued on page 6
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your finances, continued
3. Should I put money in my workbased retirement plan [such as an IRA or
401(k)] or open my own individual retirement account (IRA)? Whether it’s a workoffered IRA or 401(k) or an IRA you open
yourself, these types of accounts offer the
advantage of letting you make contributions
tax-free (tax-deductible). But if faced with a
choice, you may want to opt for an employerbased retirement account over one you open
yourself for several key reasons: (1) your
employer may offer matching contributions;
(2) you may be able to contribute more each
year to a work-based retirement plan, depending on the type of plan; and (3) contributions
to a work-based plan can be set up to come
automatically out of your paycheck. There’s
also the option of investing in both a workbased plan and your own IRA. Regardless, this
is an issue that deserves a deeper discussion
with a financial planner.
4. What type of IRA should I invest in, a
traditional IRA or a Roth IRA? Given the tax
implications, here’s another issue to take up
with a financial planner. But before you do,
know that with a Roth IRA, contributions
aren’t tax-deductible on the front-end; you’re

investing after-tax money, but that money
comes out tax-free on the back end. It’s the
other way around with a traditional IRA,
whose distributions typically are taxed on the
back end. Many financial planners recommend putting money in both types of IRA to
diversify the tax status of their IRA distributions.
5. When it comes to an investing strategy, should I rely on a traditional (stocksand-bonds-focused) approach or a less
traditional asset-allocation model?
Ultimately, it comes down to the investor’s
comfort level and risk tolerance, said
Newcomb. “There are many approaches to
successful investing. My advice is to be openminded to breaking with tradition.” Tradition,
embodied in what’s called “modern portfolio
theory,” holds that investors should diversify
their portfolio with equity investments (stocks
and stock mutual funds, for example), fixedreturn investments (such as bonds and bond
mutual funds) and a small amount of cash.
Now more than 60 years old, that theory
lately has begun to show signs of wear, notes
Newcomb, who said the best approach is to
“invest in harmony with market conditions” —
and in consultation with a financial planner.

6. Am I better suited to investments
that require a hands-on, self-directed
approach or to those where I can take a
more hands-off, autopilot type of
approach? Some investors prefer building a
portfolio of individual, hand-selected equities
(such as the stocks of individual companies)
and fixed-income investments. Others prefer
vehicles such as mutual funds (including target-date or lifecycle funds) that take certain
investment choices out of the investor’s hands
and put them in the hands of a third-party
portfolio manager. The more hands-off you
want to be, the more you should rely on
investment vehicles in the latter category, said
Newcomb. “Target-date funds are good for
people who don’t want to make any [investment] decisions themselves.”
Whatever approach you prefer, he adds, it’s
always best to develop an investment strategy
with the help of a qualified financial professional.
Reprinted with permission. Column provided by the Financial Planning Association® (FPA®) of Western New York, the leadership and advocacy organization
connecting those who provide, support and benefit from professional financial
planning. FPA is the community that fosters the value of financial planning and
advances the financial planning profession and its members demonstrate and
support a professional commitment to education and a client-centered financial
planning process.
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women in leadership
November WIL Honoree
Denise Gueli
Partner
The Bonadio Group
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Denise is a partner in our Buffalo office with over 22
years of professional experience. Prior to joining The
Bonadio Group, she was a principal at a large Buffalobased accounting firm.
Denise has a strong background in a number of industries and has helped
many clients, both large and small, maximize their business potential. She has
assisted clients with analysis of overall profitability and development of action
plans for the future. Denise is known for her strong personal skills and the
energy she brings to helping businesses reach their goals.
Denise also specializes in employee benefit plans and is considered one of
the leading employee benefit specialists in the U.S. As a frequently requested
speaker for a number of organizations across Western New York, Denise has
presented various educational seminars in the employee benefits area. She
has also served on expert panels, and is actively involved in client education
regarding the highly complex rules associated with sponsoring employee
benefit plans. She is a member of the Conference Planning Committee for
the AICPA’s National Conference on Employee Benefit Plans, considered the
premier conference in the industry, where she also taught four sessions and
served on an “Ask the Experts” panel.
Denise received her B.S. in Accounting from the Jones School of Business at SUNY Geneseo. She is active in the Buffalo community and currently
serves as Secretary of the Buffalo Chapter of the New York State Society
of Certified Public Accountants. She is a member of the Business Advisory
Council of SUNY Geneseo and former treasurer of the National Kidney Foundation of Western New York. Denise is also an active member of Leadership
Buffalo. She has been honored with Business First’s 40 Under 40 award for
career achievements and community involvement.
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ph: 716-632-7663
cell: 716-652-2206
daustin@cpibn.com

330 harris hill road • williamsville, ny 14221 • www.cpibn.com
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Attorney at Law

Whimsical
Woman-Owned
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1800 Main Place Tower
350 Main Street
Buffalo, NY 14202-3718
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Imaginative, intelligent ideas that get your message across.

Write Now! Inc
Serving all your writing needs.

.

Personal Legacies • Business Legacies • Freelance Writing

Nancy Jo Eckerson
Author & Legacy Facilitator

Sharada Varanasi
President & CEO

(716) 542-6544

njeckerson@verizon.net
www.writenowink.com

Ph 716.206.1504
Fax 716.651.9855
varanasis@hcswny.com
AppleTree Business Park
2875 Union Road, Ste. 8
Cheektowaga, NY 14227

“Helping your practice become a successful business.”
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5784 Main Street
Williamsville, NY 14221

advertising
ANNUAL AD RATES AND SIZES:
Ads run in 10 issues.
Full page (7 1/2" x 10")
$1,000
Half page (71/2" x 43/4")
$525
Quarter page (3 3/4" x 4 3/4") $225
Business card (31/8" x 17/8”) $125
SPECS:
Please send your business card and a check (made payable to
NAWBO) to: White Rabbit Design, 173 Audubon Drive, Snyder
NY 14226. For electronic submissions, preferred formats: PDF, eps or
tif. Email files or questions to: whiterabbitdesign@roadrunner.com.

Barbara Maira

Owner, AJP
Fine handcrafted designer jewelry in gold and platinum.
5350 Main St.
Williamsville, NY 14221
Entrance on N. Long

716.634.5353
lisahunterjewelry.com

Check us out online:
www.nawbowny.org

articles
E-mail submissions: whiterabbitdesign@roadrunner.com. Contributed articles
must be original work; previously published works must be accompanied by publisher’s authorization to reprint. WOMANink reserves the right to edit contributed
articles for clarity and length, and reserves the right to refuse to publish any contributed article.
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BNE’s CLS: so much more than real estate listings
Who can benefit from this
outstanding free resource?
 Chambers of Commerce
 Small business assistance agencies
 Entrepreneurs/start-ups
 Grant writers
 Companies looking to expand/relocate
 Students and local researchers

Not sure how it could help?
Consider this scenario:
An entrepreneur is looking to establish a new
restaurant and needs to formulate a business plan.
1. Using Buffalo Niagara CLS, the
entrepreneur is able to identify what looks
like an ideal piece of real estate.
2. To confirm whether the local market will support
her restaurant’s operation, she generates a
Demographic Report based on a 5-minute drive
time (since the restaurant will be relying heavily
on business from its immediate vicinity), using
the real estate address as the center point.

At Buffalo Niagara Enterprise, we encourage
members of the region’s business community
to make the Buffalo Niagara CLS available
to their members, customers, and clients
by providing a link from their website to
www.buffaloniagaracls.com. Links to custom
reports can also be used on websites and in
marketing materials.

3. She then takes a look at the Consumer
Spending report, which shows the amount
of dollars an average household within a fiveminute drive spend on food away from home.

www.buffaloniagaracls.com

4. The entrepreneur runs a Business Report to
see what kind of competitors are nearby.

Find out more about this free online resource
and/or receive a personalized demonstration
by contacting:

5. These reports, generated by the BNCLS,
provide a complete picture of the economic
landscape so the entrepreneur can properly
evaluate the location’s business potential.

665 Main Street, Suite 200

www.nawbo.org

Buffalo, New York 14203

716.842.1330

Christopher Finn, Research Manager
(716) 842-1357 Ext. 362
cfinn@buffaloniagara.org

1.800.916.9073

www.buffaloniagara.org
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